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Introduction 
!
You may be in an industry that can benefit from 
LinkedIn, but you’re confused because you 
don’t know how to utilize the website. The first 
step is to do a really great job setting up your 
profile.!
!
In OOMPHcast Episode #3, guest Mike 
Crandall talked about his how to use LinkedIn 
proactively, including blocking out time for social media.!
!
We’ve put together this ebook so you could learn what to do before 
that, when working on setting up your profile and make it the best it 
can be. LinkedIn’s term for this is an All-Star profile.!
!
Thanks as always to our resource sponsor, T&S Web Design, who 
made this ebook possible.!
!
Let’s take a look at how to build a profile that’s makes you a LinkedIn 
All-Star, and even goes beyond that.!
!
!
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What Is An All-Star? 
!
Back in the old days, LinkedIn had a 
thermometer that told you how “complete” your 
profile was. It gave you a benchmark to shoot 
for, something that other social networks were 
not doing.!
!
Now, LinkedIn has the concept of Profile 
Strength. This factors into where you rank when people are searching 
on LinkedIn.!
!
There are four potential levels you can obtain on LinkedIn:!
!
1. Beginner!
2. Intermediate!
3. Expert!
4. All-Star!
!

� !
If you visit your own profile, you can see the Profile Strength indicator 
in the right sidebar.!
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!
You may have noticed that despite being marked as an All-Star, the 
Profile Strength indicator looks like it’s not quite all the way filled up. 
LinkedIn will not fill that indicator up any more than that.!
!
Let’s look at what you need to do to get that All-Star level and more. 

Page �  of �4 9



Minimum for All-Star 
!
Here are the things that you need to fill out on 
your profile in order to be an All-Star.!
!
Of course, you need the basic information 
LinkedIn has you fill out when you create your 
account. This includes your first name, last 
name, email address, and a password.!
!
Next, you need your industry and location. The options LinkedIn 
gives you are limited, so pick the closest one from the options you 
see. On location, you pick your country, then enter your postal code. 
Once you’ve done that, it will give you an option or two to choose 
from.!
!
You need an up-to-date current position, including a description. 
The description does not have to be long, it just has to be there. Too 
much, and people won’t read it. But too little, and it will look 
incomplete.!
!
You need at least two past positions. These will be used by LinkedIn 
to suggest people to connect with, and can be viewed by others on 
your profile.!
!
You need to have your education entered in. You need at least one 
school, along with other information like dates attended, field of study, 
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and activities and societies. This will also be used by LinkedIn to 
suggest people to connect with.!
!
You should have a minimum of three skills listed. Among other 
things, LinkedIn uses these for endorsements. People can choose to 
endorse you for skills you’ve listed. In addition, when they view your 
profile, LinkedIn will automatically suggest related skills to them as 
well.!
!
You need a profile photo. When you upload your profile photo, make 
sure it’s a photo of you. It should be a good, clear, closely cropped 
picture of your face. Your company logo belongs on your company 
page on LinkedIn, not your personal profile. It should also not be you 
with your family, as that’s more appropriate on Facebook or Twitter. 
And it should certainly not be a photo of your pet, as people are 
looking at your profile to see a professional representation of you.!
!
Finally, you need at least 50 connections. You’ll want to upload your 
address book and go through the people LinkedIn thinks you might 
know, and find 50 people that will accept your connection request.!
!
!
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Beyond All-Star 
!
Once you’re an All-Star on LinkedIn, you’ve 
achieved the minimum bar that they’ve set for 
having a complete profile. But if you really 
want to excel and make the most of LinkedIn, 
you’ll go beyond that. Going further will help 
you show up in more searches both on 
LinkedIn itself, and when your LinkedIn profile 
shows up on other search engines like Google.!
!
So how do you go further? Fortunately, it’s not too complicated. Just 
fill in as much of your profile information as you can.!
!
Information to Fill Out!
!
You can put any publications you’ve been published in. If you’ve 
written a book, been published, or had articles written about you or 
your organization, list them here.!
!
Honors and awards should typically be accolades you’ve personally 
received, not your organization. However, if you’re the owner, CEO, or 
executive director, it’s okay to blur this line somewhat.!
!
If you’re involved with organizations outside your own business, list 
them on your profile. If a corresponding LinkedIn Group exists, it will 
automatically link to that group. But if not, still list them. This can 
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include civic groups, professional associations, chambers of 
commerce, and any other number of options.!
!
If your business or industry has the concept of different projects you 
work on and complete, you should include them as well. Especially if 
they are high profile, really large, or noteworthy in some other way.!
!
Other Sections!
!
There are a few other sections you can optionally fill out. Depending 
on your industry and your personal activities, it may make sense for 
you to have this information available.!
!
• Languages!
• Test Scores!
• Courses!
• Patents!
• Certifications!
• Volunteering & Causes 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Summary 
!
Of course, doing all this does take an investment of some time. As 
Mike Crandall mentioned in his interview, you will need to actually 
block out time in your calendar to get this done. One option is to block 
out a single hour a week until your profile is where you want it.!
!
Want more expert online marketing advice?!
!
Listen to our online marketing podcast and connect with us online for 
more expert online marketing advice.!
!
• Our website!
• Facebook!
• Twitter!
• LinkedIn!
• Google+!
!
Thanks for reading, and keep on marketing, Oklahoma!
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