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Introduction 
!
Email newsletters can be a powerful method of marketing online. 
Email has been around even longer than the web has, and most likely, 
more of your target market has email accounts than have social media 
accounts. And they read a higher percentage of their email than they 
read of the social media updates other people share.!
!
In OOMPHcast Episode #5, guest JC Riley talked about the specific 
advantages to email marketing over other options when marketing 
your organization online.!
!
We’ve put together this ebook so you know how to choose an email 
newsletter provider. With so many options out there, it can be a 
challenge.!
!
Thanks as always to our resource sponsor, T&S Web Design, who 
made this ebook possible.!
!
Let’s take a look at why you should pick a third party provider, and four 
tips for doing so.!
!
!
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Why Use a Third Party? 
!
Let’s face it, you probably don’t want to sign up 
for yet another website and learn how to use 
their interface. And since you already have an 
email program you use, it can be a temptation 
to just use that software to send out your email 
newsletter.!
!
However, there are several reasons to go with 
a paid (or maybe even free) monthly service. Let’s take a look at some 
of those reasons.!
!
Services are constantly being improved.!
!
Most major email newsletter providers are rolling out improvements to 
their system fairly frequently.!
!
While the software you’re using to check your email may do the same 
thing, these are changes that are specifically designed to better serve 
people sending emails to a list of subscribers.!
!
They take care of legal compliance.!
!
If you didn’t know, the US has some specific anti-spam laws, and you 
can get into major fines if you’re not in compliance. The third party 
service providers make sure you stay in compliance.!
!
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Sometimes that means they guide you through decisions, and in other 
cases, they just take care of the compliance for you.!
!
They track your subscribers.!
!
More likely than not, the program you use to check your email does 
not let you know when people open your emails, click on links in your 
email, and provide you with historical data over a period of time.!
!
Third party providers will also handle all the unsubscribes for you, and 
even track when an email seems to be a bad email, and automatically 
drop that from your list after a certain number of failed sends.!
!
You can schedule emails.!
!
With software on your desktop, the emails go out whenever you send 
them. Third party providers will let you schedule the emails hours, 
days, weeks, or even months in advance.!
!
You save time.!
!
We’ve seen people who were spending 2-3 hours a week on their 
email newsletter make the switch to a third party, and cut that time 
down to an hour a week. That’s a savings of around 8 hours a month!!
!
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Determine Investment 
!
You’ll need to determine what you want your 
monthly investment to be. Fortunately, most 
email newsletter providers are in the same 
ballpark, as far as pricing goes, and you can see 
that pricing on their websites.!
!
As a general rule, the pricing varies based on 
how many subscribers you have, and how many 
total emails you send out in a month.!
!
However, many providers let you send out an unlimited amount of 
emails, and only limit you on the number of subscribers.!
!
If you want to try a service out first, many of the providers have a free 
trial period. In fact, MailChimp is one provider that actually lets you 
use them for free on an ongoing basis. We’ve seen plenty of people 
that their free plan was a perfect fit for.!
!
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Research Customer Service 
!
A big part of any service is their customer 
service. When you do need help (not if), how 
long will it take you to get that help, and how 
good will it be?!
!
Here are a few tips to look into the levels of 
customer service.!
!
Look into the customer service forums. See how helpful the 
conversations are, what the response time looks like, and if there are 
a lot of open issues or not.!
!
Contact other business owners that send you an email newsletter, and 
ask them about their experience.!
!
Post on your social media accounts. Ask who has had customer 
service experiences with one of the providers you’re looking into, and 
see if they’re willing to share the information with you.!
!
Search online for phrases about both good and bad customer service 
for a particular company. Then compare the number of results for both 
good and bad across different companies.!
!
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Find Reporting That Fits You 
!
You may like extremely detailed reports. You may 
want to really dig in and see who opened your 
last email, what they clicked on, and how that 
compares to their actions in the past.!
!
Or you may be more of a big-picture person. How 
many people, total, opened your last email? And 
how many total link clicks did you get?!
!
In other words, some people love super-detailed reports, and some 
prefer just basic information.!
!
While the actual reporting capability of most of the major email 
newsletter providers is not that different, the presentation of all that 
information definitely varies.!
!
YouTube is one good option for viewing walkthroughs of the reporting 
of various services. Take some time out to watch video tours, and see 
how well you like what you see.!
!
Of course, make sure the videos you’re watching are reasonably 
recent, or you may find that the interface has changed drastically once 
you actually start using the reporting.!
!
!
!
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Check Integration 
!
You’re probably already using other tools to 
market your organization online. It may be just 
a website, or it may be social media as well.!
!
Whatever the case, make sure that the 
capabilities the third party provider has fit well 
with what you need.!
!
Almost all of them provide code you can drop into your website to let 
people sign up. But what else do they have?!
!
Will they supply you with an archive of email newsletters people can 
check out?!
!
Do they provide a dedicated page with a sign-up form, or is hosting 
one on your own website a requirement?!
!
Can you add a checkbox to all the forms on your website, letting 
people sign up for your newsletter in any form they fill out?!
!
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Summary 
!
Obviously, an email newsletter can be extremely powerful. If you 
invest time and research your options before making a choice, you’re 
more likely to make the right choice.!
!
Of course, you can also hire an expert to help shortcut the process.!
!
Want more expert online marketing advice?!
!
Listen to our online marketing podcast and connect with us online for 
more expert online marketing advice.!
!
• Our website!
• Facebook!
• Twitter!
• LinkedIn!
• Google+!
!
Thanks for reading, and keep on marketing, Oklahoma!
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