
!
 

Page �  of �1 8

The Two Steps to 
Building Your 
Audience Online

Resource Sponsor

tandsgo.com

http://tandsgo.com
http://tandsgo.com


Introduction 
!
It's pointless to market online without having an audience. Whether it's 
Likes on Facebook, Followers on Twitter or LinkedIn, or people who 
have you in their Circles on Google+, you need to build an audience 
before you need an audience.!
!
In OOMPHcast Episode #14, guest Zach Nash with the City of 
Oklahoma City talked about how their social media audience 
increases each time there’s a disaster.!
!
Most likely, the same thing doesn’t work for your organization, so you 
need an alternate method.!
!
We’ve put this ebook together to share a proven method that 
individuals and organizations can use to build their online audience.!
!
Thanks as always to our resource sponsor, T&S Online Marketing, 
who made this ebook possible.!
!
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Step #1: Do a favor 
!
Do someone else a favor. This is building your 
audience at a micro level, rather than a macro 
level. It’s not huge masses of people, but it’s 
one person at a time.!
!
If you give someone something that has a 
perceived value, they’re that much more likely 
to take the effort to click “Like” or “Follow.” 
Ralph Waldo Emerson’s Law of Compensation states (somewhat 
simplified), “If you want to get more, you first have to give more.”!
!
So what kind of favor can you do for someone? Here are a few 
examples.!
!
Endorse or Recommend on LinkedIn!
!
If you know enough about someone that you would endorse or 
recommend them in real life, then visit their profile page and endorse 
or recommend them on LinkedIn. Endorsing is a one-click process, so 
it’s easy to do. Recommending takes actually writing something about 
them.!
!
If you’re endorsing them, make sure that you know for sure that they 
have those skills, because LinkedIn will automatically suggest skills 
they may not have entered.!
!
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Like or Follow their organization!
!
This one’s pretty straight-forward. Find their organization on various 
social media platforms, and like or follow it. You may be able to use 
their website as a starting point, if they’ve linked to their social media 
platforms from their site. If not, you may have to do a little hunting.!
!
Share their updates!
!
When you see a particularly noteworthy update that one of your 
contacts has shared, share that in turn with your contacts. If it’s social 
media, sharing is often a one-click process. If it’s an email newsletter, 
you can simply forward their email on to others.!
!
If you’re forwarding an email newsletter, look for a link in the email 
itself to share with a friend. It will probably take you through a web 
form, but the individual will actually be able to see that you shared 
their email with others.!
!
Publicly support their cause!
!
Similarly, if you see a person or company you know mentioning a 
cause, become a champion of that cause for them. A great example of 
this is nonprofits that have fund-raisers. Not only the nonprofit 
organizations themselves, but any people you know that support non-
profits. If you publicly support their cause, you’ll have a devoted 
audience member.!
!
!
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Step #2: Ask 
!
Taking one more step greatly increases your 
chances of getting potential audience 
members on board. Simply put: Ask!!
!
Again, it helps if you do them some sort of 
favor before you ask. But once you’ve done 
them that favor, simply send them a brief, 
private message, asking them to follow your 
organization.!
!
Here’s an example message:!
!
Clark,!
!
I just endorsed you for some of your skills on LinkedIn. Would you 
would mind terribly following T&S Online Marketing on LinkedIn? (Yes, 
this is bribery.)!
!
We’re building up our company’s LinkedIn presence to 50 followers, 
and would appreciate your help. If not, that’s perfectly fine. No hard 
feelings.!
!
Just go to this link and click follow on the top right: http://tandsgo.com/
linkedin!
!
Thanks!!
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!
Let’s take a look at a few key elements of the message.!
!
It’s personal!
!
Don’t send the message publicly, but privately. That makes it a little 
more intimate and personal. It means it wasn’t a desperate, public cry 
for attention. You really want to talk to Clark personally and ask for his 
help.!
!
Give them an out!
!
In order to make it really non-threatening, give Clark the option to say 
no. Obviously, he always has the option, but in order to make sure he 
doesn’t feel obligated or forced, specifically mention that it is fine if he 
doesn’t want to.!
!
Be honest!
!
Be very honest and up-front about your intentions. Feel free to inject a 
little humor in there at the same time.!
!
Make it easy!
!
By including a link right to your LinkedIn Company Page, or whatever 
the platform is, you make it as easy as possible for Clark to take 
action. You should use a shortened link, rather than the long link that 
the platform provides. You can use a publicly available service like 
http://bitly.com.!
!
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Share your goal!
!
If you have a specific goal, share it. When you share your goal, often 
people will take some ownership in helping you achieve that goal.!
!
Stay on the same platform!
!
In this case, the favor was on LinkedIn, so the message was sent on 
LinkedIn. The same would follow if you want someone to retweet 
something you say on Twitter, Like your page on Facebook, etc.!
!
!
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Summary 
!
Get started on your own online marketing! Go to your favorite social 
media site and build your own audience.!
!
Start by doing someone a favor, then simply ask them to connect.!
!
Of course, you may want help building your audience. If so, you can 
always hire an expert to help with your online marketing.!
!
Want more expert online marketing advice?!
!
Listen to our online marketing podcast and connect with us online for 
more expert online marketing advice.!
!
• Our website!
• Facebook!
• Twitter!
• LinkedIn!
• Google+!
!
Thanks for reading, and keep on marketing, Oklahoma!
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