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Introduction 
If it’s important to you that people be able to find you online, then 
where you rank in searches is important. Unfortunately, there’s a lot of 
misinformation out there. Many of those tips were true once, but 
haven’t worked for years. Others were never true.

Let’s take a look at four myths about search engine rankings.

Thanks as always to our resource sponsor, T&S Online Marketing, 
who made this ebook possible.
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1. Meta Tags Are Important 
Back when search engines first 
debuted, they didn’t have the 
resources to scan entire web 
pages. Instead, they relied on 
special, hidden information. Two 
specific pieces of data they used 
were the meta description and meta 
keywords.

However, by the mid 2000’s, all signs indicated that those two things 
no longer had much impact. Then in 2009, both Google and Yahoo 
officially announced that meta keywords no longer impacted rankings.

As for the meta description, it’s generally agreed that its effect on 
rankings is minimal, if it has any effect at all. However, search engines 
will still occasionally display it just below the title in the result, so it’s 
still a good idea to invest a little time in it.

Many SEO software packages still include meta description and meta 
keywords as an options, because it’s a really easy feature for them to 
include. Unfortunately, this has led to a misconception that they’re still 
just as useful as ever.
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2. The More Traffic, The Better 
Many believe the more traffic your 
website receives, the better you’ll 
rank. Actually, that doesn’t 
technically affect your ranking. In 
fact, by default, search engines 
don’t have access to your website’s 
traffic information.

Of course, the search engines know 
when someone clicks on your 
website in the results they show. 
But in general, increasing traffic to your website doesn’t impact your 
ranking.

Think about it this way: If it’s easy to fake, chances are good that it 
won’t affect your search engine ranking. And it’s fairly easy to create a 
lot of fake traffic to your website.

In general, more real traffic means more people sharing a link to your 
website. And links pointed to your site do have an impact on your 
ranking. 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3. Only Optimize Once 
Simply put, optimizing your site for search 
engines means setting it up the best way 
possible for them to scan.

Years ago, when the internet was more static 
because of the specialized knowledge needed, 
websites weren’t updated as often. As a result, 
one-time search engine optimization, or SEO, 
could have a long lasting effect. That’s no 
longer the case.

Now, that specialized knowledge isn’t required 
for simply updating the content on your site. 
And search engines have adjusted to that 
change, preferring sites that are being updated on a frequent, regular 
basis.

As a result, you need to invest time and/or money on an ongoing basis 
in order to get the best results.
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4. Make Ongoing Small Changes 
In the early days of the internet, the 
search engines only knew you were 
updating your website. They 
couldn’t tell to what extent, so even 
minor tweaks done on an ongoing 
basis helped.

As a results, people would edit their 
website once a day, once a week, or even just once a month. But 
when they made the edits, it consisted of slightly tweaking wording, or 
adding a sentence here and there.

Search engines are much more sophisticated now. They know the 
difference between a minor tweak and a major addition. The sites that 
make significant ongoing additions to their content are now the ones 
that rank higher.
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Summary 
What actually does work for search engines is creating content your 
website visitors will find useful, and publishing it on a regular basis. 
Whether you do that on your own or hire an online marketing company 
to help is up to you. But be sure to invest your time, money, and other 
resources in highly useful content.

Just like anywhere else, if you hear search engine promises that 
sound too good to be true, they probably are.

Want more expert online marketing advice?

Listen to our online marketing podcast and connect with us online for 
more expert online marketing advice.

• Our website
• Facebook
• Twitter
• LinkedIn
• Google+

Thanks for reading, and keep on marketing, Oklahoma!
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